


On March 26, 2015, Twitter launched Periscope, its new app that allows users to share live video directly from their 
mobile devices. The sudden release of the new app was an obvious attempt to gain a foothold in the live-streaming 
market before its competition, Meerkat, had a chance to develop roots.  
 
Who will be the winner in this face off? Just three months into Periscope’s launch, it’s still too early to tell. However, 
Periscope has, in a short amount of time, gained seven million followers, a growth rate that far exceeds other 
popular social networking sites. 
If you’re considering jumping into the world of live streaming video, now is definitely the time. Periscope provides a 
rare opportunity to be an early adopter and really establish yourself in your niche.  
 

So how do you get started? 
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Download the App 
When you first download the app and set up 
your account, you’ll be given the opportunity 
to connect it with your Twitter account. If you 
have a Twitter account you’ll definitely want 
to connect the two, since Periscope will post 
to Twitter every time you have a new “Scope,” 
letting your followers know so they can jump 
on. It also posts the link so even if your 
followers can’t jump on the call then, they can 
watch the replay later.  
 
Replays are available both on the web and the 
app for 24 hours following your Scope.  
 

If you don’t have a Twitter account or aren’t active on Twitter, that’s no problem! You don’t need a Twitter 
account to be successful on Periscope. In fact, only a very small percentage of Twitter users (2% as of the time 
this was written) have accounts on Periscope.  
 
Many Periscope users are non-Twitter users who just joined because they wanted to better engage with thought 
leaders in their niche, because it provides a chance to develop relationships with others who have similar 
interests, because they thought it looked like fun…and let’s be honest, many joined because they wanted to 
follow their favorite celebrity or athlete.  
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Edit Your Profile 
After you’ve installed the app, you should immediately navigate to 
your profile. If you’ve connected it with your Twitter account, it will 
populate with the same information you have in your Twitter 
profile.  
 
You want to stand out, though, so change it for Periscope! 
 
Add emoticons to your Twitter name to help your name stand out 
from the rest. Also, edit your profile so that it addresses what your 
goal is for Periscope. What kind of information will you be 
providing? What do you want people on PERISCOPE to know about 
you? And like everything else, don’t be afraid to show off your fun 
side a little and share some personal information, such as what your 
interests or values are! 
 
Edit Your Settings 
You can choose, in the settings, whether you want to be notified 
each time someone follows you and also whether or not you want 
to auto-save your own broadcasts. (I’ll get into the value of auto-
saving later.) 
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Joining Your First Scope 
If you’re brand new to Periscope, the first thing you need to do is find 
someone to follow. Assuming you plan to use Periscope to grow your 
business, I would start by searching for industry leaders (competitors 
work too) and look to see who THEY are following. 
 
To add followers just click on the + button out to the side of the name. 
 
When you go to individual profiles, you’ll be able to see the number of 
followers each person has, the number of people they are following, 
the most recent broadcasts (any that they have had in the last 24 
hours), and the number of hearts they have received.  
 
After you’ve followed several people it’s just a matter of waiting until 
someone begins a broadcast or watching replays. You can also view the 
global list to see where people are live broadcasting from around the 
globe, giving you a chance to jump on those Scopes. 
 
Participating in a Broadcast 
To join a broadcast, you just need to click the play button and wait for 
the broadcast to start. Once it’s rolling, introduce yourself! Say hello! 
Ask questions! Give hearts by tapping the screen. Engaging is the 
fastest way to start building a following and developing relationships on 
Periscope. 
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Sharing Broadcasts 
If you like what you are hearing, share the broadcast! You can do this one of 
a couple ways. Swipe the screen to the right to see the Share screen. This is 
also where you can hide the chat if it’s getting in your way (although hiding 
the chat is going to make it tough to follow what’s going on). 
 
When you hit the share button, you’re given the option to Share on Twitter, 
Share with All Followers, Share with Specific Followers, or Copy the Link. If 
you choose to copy the link, you can literally share it anywhere, from your 
social media profiles to email, since Scopes can be accessed from the web 
as well as the app. 
 

It’s All About Those Hearts 
You may notice when you join a Scope that there are an endless stream of 
hearts going up the screen. That’s essentially Periscope users telling the 
broadcaster that they like what they hear. In other word, they’re giving 
some love and if you like what you’re hearing or you’re inspired you should 
join in and give hearts! All you do is just tap on the screen. 
 
Users are assigned heart colors randomly based on an algorithm and they 
change from Scope to Scope, so if you don’t like your color, don’t worry, it 
won’t last.  
 
Hearts are comparable to “likes” on Facebook or Favorites on Twitter, just 
another way to show love as well as social proof. You can only give up to 
500 hearts in each session. However, you can leave the broadcast and 
return in order to “reset” your hearts (this is good to know if you’re 
participating in a contest for giving hearts). 
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Following During a Broadcast 
If you see someone commenting in the group that you want to connect with, you can tap on their comment to view 
their profile or respond to them directly in the comments. Just make sure you move fast, because comments 
disappear quickly, especially if there are a lot of people in the Scope! Once you’ve chosen to view their profile, you 
can add them easily before returning to the Scope you’re viewing. 
 
You can also follow from the share screen where it lists the viewers. However, it only shows a small, random sample 
so it may be difficult to find the right people using this screen.  
 
One thing that doesn’t work well on Periscope is the “Follow for Follow” concept. Only follow people you are 
interested in. Don’t just start following every person you come across because you want them to follow you in 
return. If you do this, you could find your feed of broadcasts full of people you’re not interested in, which will give 
you no value.  
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Leaving the Broadcast 
To leave the broadcast, simply pull down and release on the screen or click the X at the top of the screen.  

 
Broadcasting on Periscope 
Okay, so you’ve watched some Scopes and you’ve started to engage with other people and develop a following…and 
you’re finally ready! You’re going to have your OWN broadcast.  
 
When you start your broadcast, you’ll have the option to turn the Twitter posting feature on or off, to limit it so that 
only people you follow can chat, to create a private broadcast with only one or a select group of users, or to turn on 
or off your precise sharing location.  
 
There are a few best practices to help make it go more smoothly: 

Come up with a great title 
Whether or not someone joins the scope is going to be almost entirely based 
upon what content you place in the title. Come up with something really 
specific and enticing and add some emoji’s to make it stand out (you can 
literally put emoji’s ALL THE WAY AROUND your title, framing it).  
 
You may also want to consider putting the title in all caps….anything to make 
it pop out at viewers.  
 
Take some time with this. The times that I have rushed through the process of 
“naming” my Scope I’ve had a poor turnout for the live broadcasts. 
 
Look at the image to the right. Which of the broadcasts stands out the most 
to you? 
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Also, USE HASHTAGS in the title. Why? So that it’s searchable on Twitter. Assuming you’re allowing your Scopes to 
post to Twitter, you want those searchable hashtags to appear in the title in case someone is searching for content 
on that topic. This is also a good place to put a custom hashtag, so a follower could search for all your broadcasts 
quickly and easily. 

Sit with your head at the top of the screen 
Periscope only broadcasts in portrait view (for now – landscape is coming, 
though) and when comments start flowing rapidly, they can quickly fill the 
entire screen. Make sure you’re sitting with your head at the top of the 
screen (not in the middle) or your head may end up covered by comments 
half the time. It may happen occasionally (see image to the left) but 
positioning your head to the top of the screen will help. 
 
I also recommend using a tripod to keep the camera steady. This will 
create a much better experience for your viewers, trust me. If you plan to 
do a lot of Scopes, you may want to consider investing in a mic so the 
audio is better. 
 

Create an opening screen 
Sometimes it takes a bit to start broadcasting, so it’s a good practice to 
have your phone focused on something interesting on your computer 
screen. This may be a fun picture or it could be a “title page” that you 
create in Canva or PowerPoint that shows what you’re going to be 
talking about on the broadcast. 
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Welcome Viewers with Enthusiasm 
Be enthusiastic and have some energy. Smile! All of those things will resonate through the camera and make 
people want to stay on the call with you. You need to look like you’re having fun (even if you’re terrified)! You’ll get 
more and more comfortable the more often you do them.  
 
Welcome people as they join the call. Take a little time here since you want to give people a few minutes to join the 
broadcast. Ask them questions to keep them engaged, like where they’re tuning in from or what time of day it is 
where they are. 
 

After the first couple minutes of welcoming 
people, move on to the main point of your 
broadcast. After all, people are turning on 
for a reason and it’s to find out what you 
want to talk about so don’t delay TOO long. 
Getting to the main point of your broadcast 
quickly is a good way to show your viewers 
that you respect your time. Even for the 
replays, there is not currently the option 
available to fast forward so if you talk for 
more than a few minutes you could lose 
viewers. 
 

You don’t have to have quite this much enthusiasm. <wink> 
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Prepare an Elevator Speech 
Once you’re ready to get started, give your VERY BRIEF elevator speech. People may or may not know who you are 
and you don’t want to bore the people who do. On the other hand, you don’t want to skip this because someone 
may have no idea what you specialize in and how you’re an authority figure on this topic. 

 
Deliver your content 
Delivering your content can be tough on Periscope, especially if you have a lot of people asking questions. It requires 
the ability to multi-task well, since you’ll need to be able to stay on point while still engaging with your audience. If 
you can, try to answer relevant, timely questions while you’re present as long as it doesn’t get you off track.  

TRY to avoid letting comments distract you 
from the overall point of your broadcast.  
 
Remember: people tuned in to listen to 
your main message and you want to show 
you value their time by sticking to that 
message. There will be plenty of time, 
afterwards, to answer all of their 
questions. 
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Use White Boards to Deliver Action Items 
If you’re making recommendations for websites or products your audience should try, consider writing it down on a 
white board and holding it up. You could also pull it up on a website and zoom in for your viewers to see. 

End With a Call to Action 
Try to end with some kind of call to action. If you 
have referenced content from a blog you may 
want to suggest that viewers visit your blog for 
more tips on that topic. However, you could 
simply suggest that they reach out to you on 
Twitter if they have any questions or would like to 
chat further. I would suggest going into your 
privacy settings in Twitter and checking the box 
that allows people you don’t follow to send you 
direct messages. This will allow your Periscope 
follows to reach out to you more easily, even if 
you don’t follow them on Twitter. 
 
If you have a regularly scheduled broadcast, you 
could suggest that they tune in the next day at a 
specific time for information on another topic 
(and tell them what that topic is to drum up 
interest and keep them coming back). 
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Want More Hearts? 
To get hearts on Periscope you have to delivery great content, whether it’s educational content or just plain 
entertaining. And then ASK for people to give you hearts if they like the content you’re sharing! Give a call to action 
and just tell them to tap the screen and show you some love. 
 
If you want to significantly increase the number of hearts you’re receiving (for social proof) and increase user 
engagement, try holding a heart contest. The winner could be rewarded with a sample of your product or maybe 
one of your low dollar offers. I 
 
If you have a large following on Twitter, you could offer to tweet out one of their broadcasts to increase the number 
of followers they have on Periscope, or you could offer to share one of their broadcasts with your own followers. You 
could also just offer to give them a shout out during your next broadcast. 
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Block the Trolls 
If you’re getting a lot of live viewers during your broadcasts, you’re probably going to experience some trolls. Some 
aren’t so bad and you can ignore. Others are incredibly rude and offensive. Don’t sweat it! Just block them by 
tapping on their comment and then on the block button. Technically, they won’t even see that they are blocked. 
That’s information only you have access to. 
 

Turning it off 
To turn off your broadcast when you’re finished, just pull down on the screen and tap on the big red Stop Broadcast 
button.  
 
After it ends you will receive some analytics about the call, such as the number of people who tuned in live as well 
as your retention rate. 
 
When you go back to your profile and click on the individual broadcasts, you’ll be able to see not only the people 
who turned in from the app and web (as well as the number of hearts each person left), you’ll also be able to see the 
number of times the broadcast has been replayed. You also have the option to delete the replay if you feel like it 
didn’t go well (or if you’re just testing it out and don’t want to save). 

 
How long should the broadcast be? 
There’s really no “best time” for how long your broadcast should last. Just make sure that you deliver your main 
message before you get off track chatting with your viewers. Not only will the viewers with time constraints 
appreciate you for it, so will anyone watching the replays. 
 

Test to see what time your broadcasts are best 
Now what that time of day is will vary from business to business. Try a few different times and see when you get the 
best results and then try to stay with it consistently.  
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Promoting Your Business (and Making Money) 
Periscope is all about building connections and relationships, so just being on there broadcasting consistently will 
help you promote your business and increase brand awareness. However, there are some specific ways you can use 
Periscope, including some that could turn your Scope into a direct source of profit. 

 
Announcements 
You can use your Scope to announce upcoming events, new products, or even webinars. If you’re doing a joint 
webinar with someone else (who isn’t with you), start a Google Hangout or Skype call and alternate between 
pointing the camera at yourself and them on the screen. They can also be logged into the web version of the Scope 
so they can respond to questions just as easily as you can.  
 
Make sure that if you’re doing any kind of joint Scope that you include the other person’s Twitter handle in the title 
and ask them to share it with their followers, as well. 

Give Tips & Tricks 
This is a great way to establish yourself as an authority in your niche. 
Obviously if you’re going live with helpful information and answering 
questions on the spot, you know what you’re talking about. Even what 
seems like the simplest tip could be immensely valuable to people who 
are watching.  
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Q & A Sessions 
Q & A sessions are a great way to show off your expertise and be helpful to your audience at the same time, 
providing immense value. You could have Q & A Sessions on a specific topic (or event) or keep it more general.  

 
Behind the Scenes 
People LOVE behind the scenes. It gives them a chance to get to know you on a more personal level…because, as 
they say, people like to buy from those they like, know and trust. Some of the best attended Scopes are the ones 
behind the scenes where you let viewers into your world.  

Just try to stick to an 80/20 rule with 80% of your Scopes being about your business or industry. You know, that stuff 
you talked about in your bio.  
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Highlight Products 
You could use your Scope to highlight your own products and talk in depth about all the benefits and features. This 
gives you a great opportunity to answer any questions that your customers might have.  
 
Get Sponsored 
You could also highlight other company’s products. This is a GREAT way to get your Scope sponsored and start 
making money immediately. Obviously to get a sponsorship, you would have to have a relatively large following. 
However, since it’s still relatively new, that’s a lot easier to do than you think.  
 
1. Find a product that you can get behind and you’re passionate about because, quite frankly, people will see if 

you aren’t in love with the product.  
 

2. Give the Scope an enticing title and include a hashtag with the name of the product. Also make sure you 
@mention the name of the company in the title. (Remember, it’s going to be blasted out to Twitter so you’re 
@mentioning them on Twitter.) 
 

3. Talk about the product and explain WHY it’s so valuable to your users. Ask everyone to share the Scope with 
their own followers to get even more people on the broadcast. In a best case scenario, your audience will 
actually commit to purchasing on the broadcast. 
 

4. After your broadcast, share the link with the company via @mention and also via direct message. Also ask your 
followers to retweet the link. At the end of the 24 hours (until the replay is no longer available), share the link to 
the TWEET of the replay with the company via direct message to show them how many retweets and favorites 
it received. Show them it has VALUE.  
 

5. Then ask for a meeting to talk about the idea of them sponsoring your Scope. With seven million people on the 
platform in three months and the rapid growth Periscope is seeing, now is the time to jump in…and hopefully 
your potential sponsors will feel the same. 
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Driving Traffic & Building Your List 
Simply being active and engaged on Twitter will help to you to promote your brand and drive traffic to your website. 
However, there are some specific strategies you can use to drive traffic and build your list. 
 

Share Tips from Blogs 
If you have a new blog post on your site, talk about it on your Scope and share a few of your favorite tips from the 
blog. Encourage your viewers to go back to your blog where they can find even more great tips on that topic. Also 
post the link to the blog on your Twitter profile and pin the link to the top so it can be easily located. The additional 
traffic will help with list building if you have an opt-in directly on your site. 
 

Announce New Opt-Ins 
Announce on your Scope when you have a new free gift, or opt-in, available. Create an easy-to-remember link and 
ask someone to post it directly in the comments. Also post the link on your Twitter profile and pin it to the top so 
that your followers can find it easily.  
 

Put the Link in Your Bio 
Place a shortened link in your Periscope bio with a very brief description of what the link is. Make sure that your opt-
in is enticing so users will WANT to go opt-in to your list in order to receive your free gift. 
 

Text to Join Email List 
 
There are a number of different platforms available that allow you to add users to email lists (and deliver your 
amazing opt-in) when they text from their phone. LeadPages, Instant Customer, and Expert Texting are just a few out 
there that offer this service. 
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Get More Followers 
As I mentioned before, follow-for-follow doesn’t work on Periscope, since you’ll only end up crowding your feed with 
broadcasts you aren’t interested in. There are, however, some specific things you can do. 
 
Participate in Scopes Where the Goal is to Connect 
It’s sort of like a “like party” on Facebook, except here you have the opportunity to state exactly what you do and 
people who are interested in what you have to offer will follow you. This is a great way to get TARGETED followers, 
since they’re essentially opting in to receive your broadcasts. 
 
Share Your Scopes on Twitter 
Make sure that the settings you have it set to post your Scopes to Twitter automatically. Get more followers by 
telling your Twitter followers IN ADVANCE when you’ll be going live. 
 

Share Your Scopes on Other Sites 
This is especially useful if you don’t have a large Twitter following or aren’t on Twitter at all. You have the option to 
grab the link for your Scope and share it wherever you want.  
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Post Your Scopes on YouTube 
YouTube is still HUGE when it comes to video content and you can get more traffic to your site and increase your 
following on Periscope by saving your Scopes to your phone (a setting in Periscope) and then uploading your best 
Scopes to YouTube. I would recommend editing out the welcome at the beginning and starting where you introduce 
yourself and/or your topic.  
 
Make sure that you include your Twitter handle so people can find you on Periscope and also that you include the 
keywords you want to be found for, since your videos will be searchable by topic. Also, don’t forget to include a great 
description. Also include links to your website and/or any relevant opt-ins. 
 
You could even take it a step further and upload a transcript of your broadcast, increasing the likelihood that you’ll 
be ranked in Google for your broadcast. 
Remember: YouTube is owned by Google so if your Scope/YouTube video is popular, you may find yourself on the 
first page of Google! 
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Wrapping Up 
Your first goal for Periscope should just be to have fun and start building relationships. As people come to like, know 
and trust you, you’ll find that they naturally will be more inclined to buy from you. But the first thing you have to do 
is get started. So what are you waiting for? Pull out your phone and start broadcasting!  
 
 

About the Author 
Sheena is a social media strategist and copywriter and is 
passionate about helping small businesses maximize the 
power of social media to increase the success of their 
online marketing efforts. She has been actively involved 
in the marketing industry for over 10 years and is  eager 
to put her experience, innovative ideas and keen sense 
of what works to work for you! 
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