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Hashtags are widely accepted and can have 

tremendous power for brands to reach and 

engage with consumers. Learning how to 

effectively leverage a hashtag is a vital skill 

for marketers - especially with the rapid 

adoption of social media as a preferred 

means of communication.

So while we can all agree hashtags are 

important, creating a truly effective one isn’t 

always simple. This guide will take you 

through a few easy steps to ensure the next 

hashtag you create hits the mark. 
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Why Hashtags?

Hashtags help curate and filter content from almost 

every social platform, from Instagram to Tumblr to 

Facebook, into a single, digestible stream. Instagram 

has more than 160 billion photos in its database. It is 

nearly impossible and definitely impractical to 

discover all the related images to, “nail art,” for 

example, without the use of a hashtag. 

However, discovery is only a small reason for using a 

hashtag as a brand or publisher. The hashtag has 

become the focal point of digital contests and 

campaigns. 
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For example, Coca-Cola created a #CokeEssenceFest hashtag to capture the 
live, authentic experiences of attendees at the 2013 Essence Music Festival.  
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Perhaps one of the most impressive outcomes 

of the hashtag craze is its ability to connect 

communities around the world, transcending 

language and cultural barriers with just an 

image. Through specific hashtags, pet lovers 

unite through #petstagram, while proud parents 

battle it out for cutest kid with 

#babiesofinstagram. 

So, now you might be thinking, “how do I use 

this wondrous tool for myself?” We’ve outlined a 

guide for how to do just that in 5 easy steps!
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01 LISTS
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The first step: think about the purpose of your 

hashtag campaign. What kind of content do you 

want to attract? Brainstorm a list of buzzwords you 

think will generate photos and fan engagement 

befitting the narrative or story you want to tell. 

Let’s say we want to start a fashion and style 

campaign. Buzzwords that come to mind within this 

theme include: fashion, outfit, style, fashionista, 

shopping, couture, designer, etc. Come up with as 

many words as possible and then head on to step 

two. 

Wednesday, August 21, 13



9GETCHUTE.COM                         

02 DIFFERENTIATE
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Now that you’ve compiled a list of words 

associated with fashion, you need to come up 

with your promotable hashtag. The 

importance in this step lies in the exact 

wording of your hashtag and thinking through 

how it may affect the results of your 

campaign. Buzzwords are great starting 

points, but often need a bit of tweaking in 

order to be effective.  

For example, words like #fashion and #style 

are extremely popular and overused, so they 

won’t do you much good in the long run if 

you want to create a story that revolves 

around your brand or publication.
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Take a look at companies like Sephora and Converse who have created great fashion-oriented 

hashtag campaigns that differentiate them from the crowd. Sephora owns the wildly popular 
#nailspotting hashtag, while Converse ran a #mycanvasjourney campaign. Both hashtags elude to a 
fashion theme, but clearly have different purposes. This allows the companies to create more 
engaging and specific discussions with their fans. 
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Another approach is to brand your 

hashtag. In today’s digital world, 

branding your hashtag is becoming 

akin to putting your logo on a product.  

For example, when Vanity Fair wanted 

to bring the coveted tradition of the 

annual International Best Dressed list 

to fans, they created the 

#VFBestDressed hashtag. It’s simple 

enough that people can easily 

integrate it into their #OOTD (Outfit of 

the Day) posts, yet unique enough in 

its inclusion of the Vanity Fair initials 

to make it an original hashtag 

property.  
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03 RESEARCH
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Once you have a couple of potential 
hashtags, do a quick Instagram 
search of each. You don’t want to 
discover down the line that your 
hashtag is already in use, especially 
by another company. Remember, 
you want to own your promoted 
hashtags, so any time someone 
searches for the phrase, it leads back 
to your brand or publication.

#FashionChute
The hashtag is branded and isn’t 
already generating a lot of unrelated 
content - the perfect combination for 
a new campaign!

#PopOfColor
This hashtag is already in use by Kate 
Spade and features content on a 
variety of topics, making it a difficult 
hashtag to own and measure 
engagement and results.
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04 PROMOTE
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It’s finally time to launch your hashtag into 
the wild! Make it official and announce it in 
a big way, like you would with any new 
marketing strategy or campaign. Display it 
across all social media channels and 
websites, as well as in every relevant 
product announcement or live event. 

Adding a hashtag takes a very small 
amount of space, but can provide a highly 
engaging experience. Promoting your 
hashtag and making sure people see it will 
increase the likelihood of participation. But 
to attain any level of virality you’ll want to 
consider one last step. 
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05 ENGAGE
YOUR AUDIENCE
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So you have your hashtag, you officially 
announced it, and content is continuously 
being created. You’re done, right? Almost.   

In order to have any social campaign be 
successful, you need to be social. Interact 
and engage with your fans to keep the 
hashtag relevant and exciting. Share your 
favorite submissions using your social media 
accounts and be sure to like, comment and 
@reply in an authentic manner. 
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Vanity Fair’s approach towards the 

entrants to the Best Dressed Challenge 

is a prime example. Editors and guest 

judges create monthly lists of their 

favorite looks along with critiques by 

fashion experts. The fashion mag 

created a new Twitter account devoted 

to interacting with fashionistas. By 

nature, people want to be heard. Never 

ignore the people who have opted to 

engage with your brand. It’s an 

opportunity to build a deeper 

connection and potentially a brand 

advocate for life.
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CONCLUSION
Your hashtag, whether used for a one-off 
campaign or for ongoing content, can 
help you grow the conversation between 
your company and your audience --
creating a sense of loyalty and friendship 
vital in an age where a brand’s online 
personality has much to do with its offline 
success. 
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chute
Chute powers the complete visual marketing platform

Chute guides brands, publishers, agencies and developers through the Visual 
Revolution by providing all the tools to curate, manage and display real-time 
visual media. From a billboard in Times Square to social hubs to engaging 
banner ads, Chute makes leveraging visual media simple. 
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hello@getchute.com  
GetChute © 2013 - Visual Revolution Summit -All Rights Reserved

CONTACT US
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